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DISTRIBUTE TO ALL FULL-TIME FIELD SALES PERSONNEL _ 

4 Surge Precautions for ThinkPad, Poqet and PC Users 

Thinkpad, Poqet, and PC users need to take precautions during summer electrical storms. The 
Hotline has encountered several problems associated with lightening which resulted in the 
replacement or repair of hardware. 

To prevent this, please use the surge protector as the only source of AC power for computer 
hardware. (This includes the computer, externa! modem, printer, etc.) The surge protector also has 
the capability of protecting the telephone line from an electrical surge. Several internal and external 
modems have been destroyed by lightening when the user has disconnected the AC power but failed 
to disconnect the phone line. To remedy this, use the “IN" and “OUT" jack for the telephone line to 
suppress an electrical surge. 

If you encounter a communication problem using this process, simply discontinue its use and 
disconnect the phone cord from the modem after every communications session when possible. 
Since it is not practical for the user to do this each time, it is best to use the surge protection at all 
times. All Thinkpad users were given surge protectors along with the majority of Poqet users. 

Program Contact: Systems Hotline, extension #5713 
John Bamhardt, extension #7161 



4 . Lock-out Calls - Pricing Strategies 

The situation with Lock-out calls in which we cannot execute any of our Pricing Strategies seems to 
be on the increase. In an effort to address this situation, we will immediately begin treating Lock-out 
calls the same way we treat PM Exclusive calls from a systems perspective. 

In terms of evaluating these accounts for on/off strategy, the system will read these accounts with 
Lock-out sensitivity, just as the system currently evaluates with PM Exclusivity sensitivity. If a Rep 
does not work any discounts in a Lock-out call, that call with be on strategy. If the Rep works a 
discount in a Lock-out account, the call will show up as too aggressive, just as what currently happens 
with PM Exclusive accounts. (Lock-out calls are defined within the Merchandising Tables.) (Refer to 
FSC-128-A for details on pricing strategies.) 

Program Contacts: Your Region Business Manager 

Steve Zitta, NESA/WSA, extension #1269 
Frank Petto, SSA/MWSA, extension #1288 

Source: https://www.industrydocuments.ucsf.edu/docs/rhhyOOOO 


51847 7002 
















FSC-132>A 
7 / 24/96 
P age 2 


ROU DETAIL 


4 New Partners Tracking Analvsis/Sellina Application -'PTrack' Ver. 2.0 
No Input Required (AutoMaqic) ! Plus New Enhancements ! 

A new Excel-based software application has been developed to enable Field Sales Managers with 
NoteBook PC's to request ‘Plan A’ Direct Account Partners Tracking Data Downloads. The new 
version replaces the previous RJR ToolKit application. This will be run inside the RJR ToolKit, 
replacing the previous version of Partners Tracking ‘96. It allows users to request specific Ship-To 
account data through AIM function TD6, and generates a file which is sent back to the user via E-Mail. 
This file can then be automatically loaded into the PTrack application on the user’s PC (locally) and 
creates a complete analysis & presentation tool (up to 7 printed pages). Please reference FSC-131-A 
for details and user instructions. 

Program Contact; Marc Kruth, extension #0688 

4 WINSTON 2 - and 3-Pack Discount Cards 

Effective immediately, current WINSTON 2- and 3-pack discount cards (Item #505349, 2-pack and 
#505352, 3-pack) will be unavailable for order (does not include state of Florida). These items are 
being redesigned. Revised cards will be available for shipment approximately August 26,1996. New 
item numbers are: WINSTON 2-pack, #517991 and WINSTON 3-pack #517994, Please continue 
utilizing the discount cards you currently have in your possession until they are depleted or new cards 
are available. 

Program Contacts: Lucinda Sheer, extension #2619 
Dick Luongo, extension #6110 

4 Ad Slicks for Savinas. Full Price & Private Label Brands 

As a reminder, M requests for ad slicks for savings, full-price and private label brands should be 
directed to J'Lavern Designs, an outside supplier for RJRT located in Winston-Salem, NC. Call or 
fax your requests to; 910/924-6113 (Telephone) 

910/924-8330 (Fax) 

When requesting ad slicks, give your ROU location number, name, “ship-to" address, telephone 
number, description of type(s) of slicks needed, number of ad slicks required, the quarter in which ad 
slicks will be used as well as the due date. 

Program Contacts: Karen Hughes, extension #6593 
Rick Evans, extension #6040 

4 S/S Account Change/Delete Audit 

Effective Monday, July 29, the SIS system has been changed to include an area for Inserting a 
change message when account information is changed and a delete reason when an account is 
deleted from SIS. The change window will automatically be displayed when changing or deleting an 
account. Displayed in the window will be audit history of all account changes beginning with your next 
change. Each change will automatically display the logon-id of the person changing the account, the 
date the change is made, and the field being changed (the only fields updated in the window for 
change are contracts, segment, all wholesalers, VAP supplier number, retail rep territory, retail rep 
call class/frequency, sales rep territory, sales rep call class/frequency...all other field changes must be 
keyed manually). The change message or delete reason may be entered beginning from the cursor 
location in the window and their is no restriction on the length of the change message or delete 
reason. 

The change message can be viewed at any time on the M31 standard account information screen by 
accessing the NOTES field on the screen and pressing enter of the PF6 Zoom Key. A deleted 
account message can also be viewed from the function 626 deleted account screen by pressing the 
PF6 Zoom key. 

Program Contact: Chris Minner, extension #1642 

Source: https://www.industrydocuments.ucsf.edu/docs/rhhy0000 _ 
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4* S/S Enhancements - Phone Number Additions 

Effective Monday, July 29, the SIS system has been changed to include two additional telephone 
number entries. The first additional telephone entry is for an account’s FAX number and the second 
entry is for an account's 800 telephone number. The new phone numbers can be viewed and 
maintained on the M31 Standard Account Information screen and will be available for view only 
access later on the Sates Reps notebook computer. 

Program Contact: Chris Minner, extension #1642 


4 Second Half 1996 Permanent POS 

Listed below find the availability dates for the Second Half 1996 Permanent POS. 


CAMEL WINSTON DORAL 


Item 

Comm # 

Date 

Comm # 

Date 

Comm # 

Date 

Change Mat 

497732 

8/6 

497741 

8/6 

497750 

8/6 

Shopping Basket 

497762 

8/14 

497771 

8/14 

- 

- 

Battery Clock 

497792 

8/14 

497801 

8/14 

497810 

8/7 

Floor Ashtray 

497822 

8/28 

497831 

8/28 

497840 

8/28 

Large Window Pricer (V) 

497852 

8/2 

497861 

8/2 

- 

- 

Large Window Pricer (H) 

- 

- 

- 

- 

497870 

8/2 

Neon 

497882 

8/26 

497591 

7/22 

- 

- 

Light Thief 

497900 

7/26 

497912 

9/8 

* 

- 

15” x 49" Sign 

497930 

7/15 

497942 

8/1 

- 

- 

“Y" Sign/Pricing 

497960 

8/24 

497972 

8/24 

- 

- 

Ground Mount Pricer 

497990 

8/16 

498002 

9/30 

498011 

8/19 

Pole Mount Pricer 

498020 

8/5 

498032 

9/30 

498041 

8/12 

Curb Mount 

498050 

9/6 

498062 

9/13 

498071 

9/6 

Banners 

498080 

7/24 

498092 

7/8 

498101 

7/31 

Window Crash Pack 

•> 

- 

502931 

9/16 

- 

- 

Wall Crash Pack 

- 

- 

503102 

9/8 

* 

- 

Large Pack Replica 

- 

- 

502925 

8/2 

- 

- 

Business Hour Decal 

498110 

8/2 

498122 

8/2 

- 

- 

Push-Pull 

498140 

7/31 

498152 

7/31 

- 

* 

In-Out 

498161 

7/31 

498170 

7/31 

- 

- 

Door/Window Decal 

498182 

7/31 

498191 

7/31 

498200 

7/31 

Lottery Ticket Strip 

495221 

7/31 

495221 

7/31 

495221 

7/31 

Lighted Trailer 

478082 

7/12 

507335 

7/12 

507341 

7/21 

Lighted 3" x 5” 

498230 

7/26 

498242 

7/26 

498272 

7/26 

One-Sheet 

466643 

7/26 

466643 

7/26 

466643 

7/26 

Lighted Wall Valance 

498320 

8/16 

498332 

8/16 

498341 

8/16 

Non-Lighted Wall Valance 

498350 

8/16 

498362 

8/16 

498371 

8/16 

Check-out Water Fall 

498410 

7/26 

498422 

8/20 

498431 

8/20 

Race Car Disp. 

498464 

8/13 

498470 

8/13 

• 

* 

Lighted Wall Price Menu 

498380 

8/24 

498392 

8/24 

- 

- 

Window Valance Kit 

498575 

8/2 

498590 

8/2 

498602 

8/2 

Dim-4 Floor Disp. 

- 

- 

- 

- 

498551 

8/2 


IMPORTANT: All PDI items must be ordered and shipped by December 16,1996. 


Program Contacts: Linda Haynes, extension #2234 
K. B. Hedrick, extension #2530 


Source: https://www.industrydocuments.ucsf.edu/docs/rhhyOOOO 
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